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DTK1234

In this module, students use design principles to develop their creative potential and
practise design thinking using a people-centered approach to solve problems and create
new possibilities. Through practical activities, students will discover tools and mindsets
that guide them in navigating ambiguity in a creative process, observing and learning
from others in unfamiliar contexts, and generating and experimenting with ideas quickly.
While students draw on design thinking as a personal creative skill set, they will also
value the impact of design that affords people the opportunity and privilege to shape the
world that they, and others, inhabit.

Design thinking is a human-centered
approach to innovation that draws
from the designer’s toolkit to
integrate the needs of people, the
possibilities of technology, and the

requirements for business success.

Tim Brown,
Executive Chair of Ideo
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The aim of the brand identity and its
logomark is to convey the spirit of
design thinking to students who are new
to the process. It is important to create a
cohesive language throughout the five
segments of the module to enhance the
student’s experience as they journey
through the seemingly different yet
closely linked segments.

The DTK1234 logomark is simple,
recognizable and easy to comprehend.
Its line and curves are gentle and
welcoming, just like the professors and
tutors for the module.

A letter D formed by synthesizing two
letter ‘D’s to form a continuous loop, it
represents the iterative and non-linear
process of design thinking.

The overlap provides a sense of

depth, signifying the different level of
understanding of the problem everytime
we research, ideate, iterate, prototype and
test during the process.




Moving images captures the attention of
viewers easily and it retains in their brain
for a longer time. The animation of the
logomark visualizes the formation of it and
accentuates the overlapping segment.

The animation can be used before or after
the lecture videos and short clips recorded
by the educators.
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The five colors represents the five
segments of DTK1234. Bright and vibrant
colors are selected to bring excitement

Design Doing, and joy to the students. After all, design

not Thinking #bba%d8 #e3dbff thinking is a fun and engaging process!
The colors have high saturation and work
well on different colored backgrounds and

Segment 1: when printed in monochrome.

Systematic

Creativity #e64924 #ttcSco Due to the rather confusing timeline of the
module, the five different colors will help
students to identify the segments they are
working on.

Empathize #fcb713 #tfda79

Segment 3:

Do, Undo,

Redo #00a574 #00cc8f

Segment 4:

Prototype

with People #2160e1 #214080 Brand Guide 6



Font

DTK1234
DTK1234
DTK1234
DTK1234
DTK1234

DIK1234
DIK1234
DTK1234
DTK1234
DTK1234

Avenir Next Light

Avenir Next Regular

Avenir Next Medium
Avenir Next Light Bold (On MS Office)

Avenir Next Demi

Avenir Next Bold

Avenir Next

Avenir means ‘Future’ in French which
embodies the spirit of design thinking

of looking forward. Its san serif and
geometric nature fits well with the style of
the logomark of being uniform and clean.

With a wide range of weights, it is versatile
to be used in any context, from headers
to body text, digital to printed. Utilizing
just one font helps to release the burden
of the student in understanding font
hierarchy. It is also available on Microsoft
Office PowerPoint for students to submit
their assignments.

Refer to Avenir Next Lt Pro.zip
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Elements

Box with Backdrop

The idea of layers and depth of the
logomark is represented by the box and
its backdrop. Similar to the logomark, its
rounded corners are gentle and conveys
friendliness to the students.

It provides many different combinations
with the use of colors, opacity, solid and
lines boxes. This allows it to work on
multiple background and format. It can

be used for quotes, images, highlight
important points and space for students to
record their answers and findings.

Boxes are used for DTK1234 documents
to encourage students to freely write and
draw without restrictions that may happen
if lines are provided instead.




Elements

Paperclip

Not only does the logomark represents
the spirit of design thinking, it is also
formed like a paperclip that holds the
crucial notes and ideas together.

It is used to highlight important notes and
quotes across the DTK1234 documents.

Refer to DTK1234 Elements.zip

“Creativity comes from a conflict of ideas.”

Donatella Versace

“It is not enough that we build products that
function, that are understandable and usable, we
also need to build products that bring joy and
excitement, pleasure and fun, and, yes, beauty to
people’s lives.”

Don Norman
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Elements

lcons

lcons can be used to illustrates and
visualize important key points. Following
the visual language of the logomark, icons
used in documents should primarily be
outline icons

Refer to DTK1234 Elements.zip
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Applications

DTK1234 has a range of documents and platforms to engage students and ensure a
smooth learning experience. Some examples are lecture videos, digital and physical
worksheets, facilitator’s guide, newsletter and MS Teams. It is important to create a
cohesive brand identity across all platforms to provide a seamless experience.

The documents use a two column grid structure, and occasionally three column grid
structure. This simple structure helps student to familiarize themselves with the worksheet

layout as they progresses through the module.
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Printed Worksheet

The printed worksheets will be used during the team-based workshop for students to
record their findings. Utilizing mainly boxes, it encourages students to write and draw
freely without restrictions. The two column grid structure, occasionally three, provides a
clear structure to help students navigate the worksheet without confusion.

Refer to DTK1234 Intro Segment Worksheet.zip
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Main color of the worksheet based on the
color of the segment.
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Margin

Margin

uibae|p

Margin

Always ensure there are plenty of space
for students to draw and write especially
for exercises that require them to sketch.
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Two column grid structure with two
distinct working space for the exercises.
Use white boxes instead of colored or
black for working space.

Margin

Margin

uibie|p

Margin
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The grid can be further divided into four
when required. Grid can be divided
vertically to include other exercises.

Margin

Margin

uibie|p

Margin
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Facilitator’'s Guide

Facilitator’'s Guide helps tutors to deliver a smooth and meaningful workshop, and ensure
all students, regardless of their tutors, receive similar workshop experience. It contains
‘Content Guide' that guides tutors in delivering the lesson and ‘Note for Tutors’ to remind

them of what to look out for.

The guide is overlayed over the existing worksheet to allow tutors to have a reference of

the student’s worksheet as they are conducting the workshop. To easily differentiate the
guide and the worksheet, the cover of the guide utilizes more black hues as opposed to

the colored hues on the worksheet’s cover.

Refer to DTK1234 Intro Segment Facilitator’s Guide.zip
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Margin

Margin

Margin

uibae|p

Due to the large amount of text and
space constraint, feel free to be flexible
with the margins.

Modify the worksheet to ensure no guide
is covering the text.
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Margin

Margin

uibae|p

Margin

'‘Content Guide’ and ‘Note to Tutors’
are visually different to allow tutors to
differentiate it in one glance
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Slides for Videos

Slides for videos supplement and highlight keypoints for students. Text should be kept
to minimum to keep the video engaging for students as they watch it asynchronously.
Primarily black background, full bleed colored slide provides a change stimulus and keeps

things lively.

Slides are done on MS Office PowerPoint for it to be easily sharable to professors and
TAs. Users can easily replace image without needing to readjust the dimension. Three
dimensions of images are provided in the template, landscape (3:2), square (1:1) and
portrait (2:3). Guides are provided in the last two slides of the document.

Refer to MS Office PowerPoint DTK1234 Slides Template
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Centralize text and images when there is
only one main point or image. Two column
grid structure when there are two.

Do not overdo the backdrop. Remove
them when the slides gets crowded and
takes away the focus of the main content.
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The paperclip and box helps to highlight
important points such as quotes. Due to
the limitation of MS Office PowerPoint,
users do not need to adjust the
dimensions of the box. Simply align the
text in the centre.

Section break should be used on a
colored background to create a change
stimulus into the next section.

DTK1234 Brand Guide 22



Body text should always be left aligned to improve its readability.
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Background for Zoom

Refer to DTK1234 Zoom Background.zip

The repeated logomark makes a nice
pattern for a background with a gentle
fade off similar to the gentle fade of the
overlapping section in the logomark. It
comes in all five colors and black.

It can be used for Zoom meetings and
online talks by professors and TAs.
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Opacity

Opacity gradient should be subtle
and not too light.

For small logomark, use the one with

a thicker line weight to prevent it from
looking too thin and disappearing into
the background.
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General Guidelines

Logomark
Use logomark with thicker line weight Do not distort Do not place text, lines, images over
when they are small (~less than 2.5cm or under it
in height)
Design
Thinking
Do not place signature around it
DTK1234
DTK1234 : o
Design Thinking
DTK1234
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General Guidelines

Colors
Ensure good contrast between logomark, Do not use two or more colors for
text and background logomark and background

DTK1234 DTK1234 DTK1234
DTK1234
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General Guidelines

Font and Typography

Ensure text is readable digitally and Do not hyphenate text Do not capitalize headers and text
printed (size, weight, contrast), depending (exception when emphasizing words
on context. S . within paragraph)

Only use Avenir Next. Use different g p D ES I G N

weights and size to differentiate titles, o re

THINKING

subtitles and bodly.

Title

Subtitle Do not right align body text Do not use drop shadow
Design thinking is a human-centered D :
B : :
oY approach to innovation that draws es I g n

from the designer’s toolkit to

integrate the needs of people, the Th i n ki n g

possibilities of technology, and the
requirements for business success.
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General Guidelines

Elements

Box, backdrop and icons should have Do not overlap rounded corners Do not use solid icons

Q

rounded corners. Images do not need to
have rounded corners

Do not over use the backdrop on a single Line of box should not have the same
page/slide thickness or thicker than the paper clip

1 1 |
.
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This is just a guide, not a rulebook. Feel
free to be creative and design according
to the needs of the module. Do make
changes and transform the identity and
expand its usage. Just keep in mind the
spirit of design thinking!



